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Global Economya

GLOBAL ECONONE¥In the early
stages of recovery

CONSUMERGé&re feeling more
confident with their own balance
sheet and are starting to spend again
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Global Economvll
SIZE OF THE MARKET™

EUROPEAN UNION U.S CHINA JAPAN

$16.2 Trillion $14.7 Trillion $5.9 Trillion $5.5 Trillion

k|
UK BRAZIL INDIA
$2.3 Trillion $2.1 Trillion $1.5 Trillion

Source: Cushman & Wakefield Research, International Monetary Fund il CUSHMAN &
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Global Economy
REAL GDP GROWTH 200912 = =

The tale of two marketsd
mature markets and
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Global EconomvIa
REAL CONSUMER SPENDING GROWTH-201@ u

Y-0-Y %Change Emerging Markets are leading the growth in

12.0% - global consumer spendingd with an appetite
for luxury and recognizable Western brands
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Global Economv
UNEMPLOYMENT RATE 202012 u

11.0% - Unemployment is manifesting itself in
different consumer spending patterns
10.0% - for mature and emerging economies
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Global EconomvEI
STOCK MARKETS AND RETAIL SALES 29401 u
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Global Economvn
U.S. DOLLAR INDEX AND INTERNATIONAL VISITOR SPENDINZD20D09 =

The weak dollar is bolstering record high levels
of international tourism and spending in the U.S.

Index Value Y-0-Y %Change
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Source: ITA (Office Of Travel & Tourism Industries), St. Louis Fed ||I|||! CUSHMAN &
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Global Econom
PRETSUNAMI VS. POSBUNAMI GDP GROWTH FORECASES

2011 FORECAST
PRECRISIS* POSTCRISIS**

U.s. 3.1% 2.9%
JAPAN 1.5% 0.7%

CHINA 9.0% 9.0% The disaster in Japan will
BRITAIN 1.8% 1.6% have a minimal impact on
EURO AREA 1.5% 1.7% the global economy

INDIA 9.0% 8.9%

BRAZIL 4.3% 4.0%

ARGENTINA 5.2% 6.3%

* February 26, 2011
** April 20, 2011

Source: Cushman & Wakefield Research, Economist Intelligence Unit ||I|||| CUSHMAN &
u,g;,’ WAKEFIELD.



Global Economv
CONSUMER PRICES 20211 u

Sharply rising commodity prices are a risk to consumer
demand across the world. Will retailers pass along
costs to consumers?
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CONCLUSION =

Global Economv

,‘ @bﬁﬂw«w@m -
s

As»vd\w N 1

v (B
)
\ ‘\1...‘»‘ :

ECONOMY recovering
and consumer spending

IS on the rise
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Retailing Trends_,

AR

SPENDING PATTERIdf changing
for mature and emerging markets

TECHNOLOGQY becoming a bigger part
of consumer purchasing

RETAILERS&re changing footprints

illy CUSHMAN &
§=1¥ WAKEFIELD.



Retailing Trends
PERCENT of CONSUMERS SEIFENT!I FYI NG AS O0SPEMND

Sel1i dent i f
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Source: Booze & Co. 2011 il cuUsHMAN &
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Retailing Trends
WORLDWIDE LUXURY GOODS CONSUMPTION 2.1

e Emerging markets will continue to drive

25% - the luxury segment globally in 2011
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Source: Bain & Company @.g“ S\}EI?EN#I\ETI?



Retailing Trends
INTERNET AND CATALOG SALES AS A PERCENTAGE OF U.S. TOTAL SZ0ES 1992

25% Share of internet and catalog
sales in the U.S. is acceleratin
0% similar to Moofgrebs Law
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Source: Cushman & Wakefield Research, U.S. Census Bureau il CUSHMAN &
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Retailing Trends
GROWTH OF-EOMMERCE 2002013 =

$Billion

E-commerce is growing faster $9638
1,000 - outside of the U.S

$821B
$572B
500 $482B
$429B
$352B
O T T T T T

2004 2005 2006 2007 2008 2009 2010e 2011f 2012f 2013f
mUS ®mEurope ®Asia ®RoW

Source: Cushman & Wakefield Research, JP Morgan il CUSHMAN &
§=1¥ WAKEFIELD.



N Retailing Trends
GLOBAL INFORMATION / COMMUNICATION TECHNOLOGZ@O0 ™

Mobile commerce
(M-commerce)
will play a dominate

—===Mobile cellular telephone
100 subscriptions
90 ==|nternet users
80 —=Fixed telephone lines
2 70
S 60 == \lobile broadband
2 subscriptions
= 50 Fixed broadband
§ 40 subscriptions
S 30 —
20
10 —
O T T T T !I T T T T 1
2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010*
*Estimates

Source: ITU World Telecommunication/ICT Indicators Database ".'W!; CUSHMAN &
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Retailing Trends
SOCIAL MEDIA AND POPULATION 201 ¥

If Facebook was a country, it would b
the third largest country in the world

CHINAZL.3 billion

INDIA:1.2 billion

FACEBOOKO0O0O million

J.S.:310 million
INDONESIA 240 million

BRAZIL:200 million

W!A“ CUSHMAN &

Source: Cushman & Wakefield Research, World Bank, Facebook WAKEFIELD.



Retailing Trendsm

Retailers are changing their
footprint to drive profitability

BIG BOX CHANGING IN

ORDER TO GROW
Shopping Centers Today
August 2007

oéroughly half of
approximately 1,200 North
American stores were
operating under the M2 format,
lowering by about $1 million .
the yearly sales volume per LUS TRATOR. TODD LMBARGER
store needed to break even.o
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Retailing Trends
CONCLUSION =

ECONOMY is recovering and consumer
spending is on the rise

» SPENDING PATTERNS
have changed

» TECHNOLOGMII continue to
affect the way people make
buying decisions and purchases

» RETAIL REAL ESTAfdEmats and
locations will continue to evolve
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Retail Investment

GLOBAL INVESTMEMdlume
rebounded in 2010

CAP RATE&re beginning to
drop once again

INSTITUTIONAL INVESTGRS .~
iIncreasing their real estate
allocations to core retalil

PROPERTY VALUE&
differentiated by risk
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Retalil Investment
TOTAL GLOBAL INVESTMENT VOLUME-2000 =

I Global property transactions rebounded in 2010

% DROP PEA 2010 VOLUMES
TO TROUGH AS % OF PEAK

2007 2008 2009 2010

UNITED
STATES $159.85 $112.50

EUROPE $214.78 $149.70 -74% 38%
ASIA . .
SAGIFIC $224.77  $292.50 -42% 105%
TOTAL $537.05 $554.70 -68% 46%

Key: Figures in green represent the peak year and red presents the trough

Source: Cushman & Wakefield Research, Cushman & Wakefield Capital Markets Group, RCA

.ulll! CUSHMAN &
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Retail Investment
GLOBAL INVESTMENT BY PROPERTY TYPE2DQ1IO ™=

% CHANGE } .
NUMBER OF ° Retail transactions
1Q2010 &
roperty types

OFFICE 731 11% property typ
RETAIL 1,003 7%
INDUSTRIAL 417 36%
HOTEL 184 35%
APARTMENT 715 85%
LAND 1,477 39%

TOTAL 4,527 30%

Source: Cushman & Wakefield Research, Real Capital Analytics illy CUSHMAN &
28y WAKEFIELD.




Retalil Investment
RETAIL INVESTMENT BY REGION ZomBlL u

($Billion)
$50
848 Retail investment has centered on Gateway Cities I
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Source:

Cushman & Wakefield Research, Real Capital Analytics
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Retalil Investment
RETAIL CAP RATES BY REGION 2P0¥1 u

Asian cap rates are at or below 2007 levels .
10.0%

9.0%

8.0% /__/\

7.0% P

6.0%

5.0%

4.0%

3.0%

2.0% . . . . . . . . . . . . . . . . .
QL 2 3 4 Q1 2 3 4 QL 2 3 4 QL 2 3 4 Q1
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==Asia-Ex Japan e=—=EMEA <===Americas ===Japan

Source: Cushman & Wakefield Research, Real Capital Analytics i CUSHMANS
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Retail Investment
SOVEREIGN WEALTH FUNODONSENSUS DEMAND METER SURVEY 2010

Institutional investors are increasing

allocation to core retail assets in 2011

Asian IPOs )
Real Estate - Core Retall 8
Natural Resource PIPEs 8
Real Estate Fund - Secondaries 7
Gold 6
Equities - U.S. 5
Private Equity - Secondaries 4
Passive Equity 4
Private Real Estate Debt 3
Cash 3
Agricultural Land 3
Sovereign Debt - Greece

Equities - Europe 10= increasing exposure

2 3 4 5 6 7 8 9 10

= 9 LS

Source: Sovereign Wealth Fund Institute, Consensus Demand Me&eBQ 2010 (Most Recent) il cusHMAN &
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Retail Investment
WHERE ARE WE IN THE INVESTMENT CYCEE?

Shanghai
Beijin @
e | VUK
) R 4
Washirjgton, D(;Q. Western Europe
&y’ Hong Kong
E'OSto}. Singapore
SanFrancisco@
/. Central & Eastern Europe

ACCELERATING FULLY PRICEDI DOWNTURN RECOVERING

Rapid Price Appreciation/ PropertyValues Peak PropertyValues Falling PropertyValues Start
Cap Rate Compression  and Startto Fall ~ Rapidly and Bottoming to Recover

Source: Cushman & Wakefield Research &[IE" CUSHMAN &
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Retall Investment
CONCLUSION =

»

ECONOMY is recovering and consumer
spending is on the rise

SPENDING PATTERNS have changed

TECHNOLOGY will continue to change the
way people make buying decisions and
purchases

RETAIL REAL ESTATE formats and
locations will continue to evolve

RETAIL INVESTMEMdlume has
lagged other property types, but
IS expected to gain momentum
in 2011 and beyond
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Cross Border Activit\b

THE CURRENT RECOVERY
has created delinked
economies in the mature

and emerging markets

RETAI IsdaRlItfar sales
In both Is accelerating cross
border activity
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Cross Border Activit\@
U.S. RETAILERS EXPANDIN®

EST1I‘1
. limberiand & |

' JIMMY CHOO®
"TOMMY JHILFIGER T
AMICHAEL KORSE
| % |
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Cross Border Activit\ﬁa

EUROPEAN RETAILERS EXPANDING

BILOUIS VUITTON
L= JORN GALLIANO
"Z AR A il
g LONGCHAMP e
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Cross Border Activi%
ASIA PACIFIC RETAILERS EXPANDING
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