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Global Economy

GLOBAL ECONOMY is in the early 

stages of recovery

CONSUMERS are feeling more 

confident with their own balance 

sheet and are starting to spend again 
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Source: Cushman & Wakefield Research, International Monetary Fund

Global Economy

EUROPEAN UNION

$16.2 Trillion

U.S.

$14.7 Trillion

CHINA

$5.9 Trillion

JAPAN

$5.5 Trillion

UK

$2.3 Trillion

INDIA

$1.5 Trillion

BRAZIL

$2.1 Trillion

SIZE OF THE MARKET
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REAL GDP GROWTH 2009-2012

Source: Cushman & Wakefield Research, U.S. Bureau of Economic Analysis, OECD, Moodyõs Analytics

Global Economy

The tale of two markets ð

mature markets and 

emerging markets
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REAL CONSUMER SPENDING GROWTH 2010-2012

Source: Cushman & Wakefield Research, U.S. Bureau of Economic Analysis, OECD, Moodyõs Analytics

Global Economy

Emerging Markets are leading the growth in 

global consumer spending ðwith an appetite 

for luxury and recognizable Western brands 
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UNEMPLOYMENT RATE 2010-2012

Source: Cushman & Wakefield Research, U.S. Bureau of Economic Analysis, OECD, Moodyõs Analytics

Global Economy 

Unemployment is manifesting itself in 

different consumer spending patterns 

for mature and emerging economies
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Source: Cushman & Wakefield Research, U.S. Census Bureau, Dow Jones Industrial Average Index

Global Economy
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STOCK MARKETS AND RETAIL SALES  1990-2011 

The stock market has 

proven a leading indicator 

of retail sales

Stock Market 

(Y-o-Y %Change)

Retail Sales

(Y-o-Y %Change)
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U.S. DOLLAR INDEX AND INTERNATIONAL VISITOR SPENDING 2009-2011

Global Economy 
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Index Value

The weak dollar is bolstering record high levels

of international tourism and spending in the U.S. 



10

PRE-TSUNAMI VS. POST-TSUNAMI GDP GROWTH FORECASTS

Source: Cushman & Wakefield Research, Economist Intelligence Unit 

* February 26, 2011

** April 20, 2011

The disaster in Japan will 

have a minimal impact on 

the global economy

2011 FORECAST

PRE-CRISIS* POST-CRISIS**

U.S. 3.1% 2.9%

JAPAN 1.5% 0.7%

CHINA 9.0% 9.0%

BRITAIN 1.8% 1.6%

EURO AREA 1.5% 1.7%

INDIA 9.0% 8.9%

BRAZIL 4.3% 4.0%

ARGENTINA 5.2% 6.3%

Global Economy
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CONSUMER PRICES 2005-2011

Global Economy
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Sharply rising commodity prices are a risk to consumer 

demand across the world.   Will retailers pass along 

costs to consumers? 

4.6%

4.1%

2.7%
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Global Economy

ECONOMY is recovering 

and consumer spending 

is on the rise

«

CONCLUSION



RETAILING TRENDS
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Retailing Trends

SPENDING PATTERNS are changing

for mature and emerging markets

TECHNOLOGY is becoming a bigger part 

of consumer purchasing

RETAILERS are changing footprints
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Retailing Trends
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PERCENT of CONSUMERS SELF-IDENTIFYING AS òSPEND SHIFTERó 2011

Shopping for òneedsó not òwantsó will dominate retailing going forward.   

Self-identified òspend shiftersó cut across ages in mature markets
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Source: Bain & Company 

Retailing Trends
WORLDWIDE LUXURY GOODS CONSUMPTION 2011

Emerging markets will continue to drive 

the luxury segment globally in 2011
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Retailing Trends
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INTERNET AND CATALOG SALES AS A PERCENTAGE OF U.S. TOTAL SALES 1992-2010

Share of internet and catalog 

sales in the U.S. is accelerating 

similar to Mooreõs Law
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Source: Cushman & Wakefield Research, JP Morgan
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$273B

$352B

$429B
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$681B

$821B

$963B

GROWTH OF E-COMMERCE 2004-2013

E-commerce is growing faster 

outside of the U.S.
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Mobile commerce 

(M-commerce) 

will play a dominate 

role in E-commerce
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Source: Cushman & Wakefield Research, World Bank, Facebook

Retailing Trends
SOCIAL MEDIA AND POPULATION 2011

If Facebook was a country, it would be 

the third largest country in the world 

CHINA: 1.3 billion

INDIA: 1.2 billion

FACEBOOK: 600 million

U.S.: 310 million

INDONESIA : 240 million

BRAZIL: 200 million
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Retailing Trends

Retailers are changing their 

footprint to drive profitability 

BIG BOX CHANGING IN  

ORDER TO GROW
Shopping Centers Today

August 2007

òéroughly half of Office Depotõs 

approximately 1,200 North 

American stores were 

operating under the M2 format, 

lowering by about $1 million 

the yearly sales volume per 

store needed to break even.ò
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Retailing Trends

ECONOMY is recovering and consumer 

spending is on the rise

SPENDING PATTERNS 

have changed

TECHNOLOGY will continue to 

affect the way people make 

buying decisions and purchases

RETAIL REAL ESTATE formats and 

locations will continue to evolve

«

«

«

CONCLUSION



RETAIL INVESTMENT
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Retail Investment

GLOBAL INVESTMENT volume 

rebounded in 2010

CAP RATES are beginning to 

drop once again

INSTITUTIONAL INVESTORSare 

increasing their real estate 

allocations to core retail 

PROPERTY VALUES are 

differentiated by risk
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TOTAL GLOBAL INVESTMENT VOLUME 2007-2010

Source: Cushman & Wakefield Research, Cushman & Wakefield Capital Markets Group, RCA

Retail Investment

Global property transactions rebounded in 2010

2007 2008 2009 2010
%  DROP PEAK 

TO TROUGH

2010 VOLUMES

AS % OF PEAK

UNITED 

STATES
$516.58 $159.85 $47.07 $112.50 -91% 22%

EUROPE $398.74 $214.78 $105.13 $149.70 -74% 38%

ASIA 

PACIFIC
$279.29 $162.42 $224.77 $292.50 -42% 105%

TOTAL $1,194.61 $537.05 $376.97 $554.70 -68% 46%

Key:  Figures in green represent the peak year and red presents the trough
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GLOBAL INVESTMENT BY PROPERTY TYPE 2010-2011

Retail Investment

Source: Cushman & Wakefield Research, Real Capital Analytics

Retail transactions 

lagged other 

property types

NUMBER OF 

PROPERTIES

% CHANGE 

1Q2010 ð

1Q2011

OFFICE 731 11%

RETAIL 1,003 7%

INDUSTRIAL 417 36%

HOTEL 184 35%

APARTMENT 715 85%

LAND 1,477 39%

TOTAL 4,527 30%
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RETAIL INVESTMENT BY REGION 2009-2011

Retail Investment

($Billion)

Retail investment has centered on Gateway Cities 
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RETAIL CAP RATES BY REGION 2007-2011
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Asian cap rates are at or below 2007 levels
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SOVEREIGN WEALTH FUND ðCONSENSUS DEMAND METER SURVEY 2010

Source: Sovereign Wealth Fund Institute, Consensus Demand Meter ð3Q 2010 (Most Recent)

Retail Investment
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Institutional investors are increasing 

allocation to core retail assets in 2011 
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WHERE ARE WE IN THE INVESTMENT CYCLE?

Source: Cushman & Wakefield Research

Retail Investment
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Retail Investment

ECONOMY is recovering and consumer 

spending is on the rise

SPENDING PATTERNS have changed

TECHNOLOGY will continue to change the 

way people make buying decisions and 

purchases

RETAIL REAL ESTATE formats and 

locations will continue to evolve

RETAIL INVESTMENT volume has 

lagged other property types, but 

is expected to gain momentum

in 2011 and beyond

«

CONCLUSION



CROSS BORDER ACTIVITY
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Cross Border Activity

THE CURRENT RECOVERY 

has created delinked 

economies in the mature 

and emerging markets

RETAILERSõsearch for sales 

in both is accelerating cross 

border activity
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Cross Border Activity

U.S. RETAILERS EXPANDING
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Cross Border Activity

EUROPEAN RETAILERS EXPANDING
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Cross Border Activity

ASIA PACIFIC RETAILERS EXPANDING


